Attorney at Work Social Media Survey: 2015 Results
More than 450 respondents weighed in on their use of social media and their
perception of its value. Here's what they had to say.

IS YOUR USE OF SOCIAL MEDIA
PART OF A MARKETING STRATEGY?
64 % Yo

YES NO

ONLY 5% BELIEVE THEIR USE OF
SOCIAL MEDIA MARKETING IS
“VERY RESPONSIBLE” FOR BRINGING
THEM NEW CLIENTS.

VERY RESPONSIBLE 5%
SOMEWHAT RESPONSIBLE 33%
NOT AT ALL RESPONSIBLE 31%
DIFFICULT TO MEASURE 23%

MOST REPORT USING FACEBOOK, LINKEDIN AND TWITTER
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Attorney at Work “One Really Good Idea Every Day”

WHICH DO YOU THINK ARE THE MOST EFFECTIVE SOCIAL MEDIA
PLATFORMS FOR BRINGING IN NEW BUSINESS?
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WHEN ASKED WHICH PLATFORM THEY USE
MOST OFTEN, FACEBOOK IS NO. 1

DO YOU BELIEVE
LAWYERS ARE
ACTIVELY USING
SOCIAL MEDIA FOR

MARKETING Facebook 41%

PURPOSES OR IS IT

REALLY MORE HYPE
THAN REALITY?

Twitter 15%
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MORE HYPE

LinkedIn 36%

ONE REALLY GOOD IDEA EVERY DAY
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