
GDPR AND THE BOTTOM LINE

We recommend that companies begin acquiring an in-depth understanding of the new GDPR  
requirements because they will require significant changes in how customer data is collected,  

used and stored. Taking this precaution will minimize CCPA’s affect to the bottom line.

Business Implications for American Companies
Compliance with the GDPR is likely to affect the bottom line of American  
companies who process substantial amounts of data from EU residents.
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